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The end of the office?

With	the	Coronavirus	pandemic	
impacting	the	way	we	all	do	
business,	many	recent	business	
surveys,	including	our	own	law	firm	
survey,	have	suggested	that	perhaps	
people	want	the	world	to	change	
in	future.	In	particular,	the	way	we	
work	in	that	world	needs	to	change.
Since the middle of March 2020, professional practices 
from accountants to lawyers have had to dust off their 
business continuity manuals rapidly and get almost their 
entire workforce working from home.

But this raises lots of questions, mainly because it seems, 
on the whole, to be going so well. Many managing 
partners are questioning what the purpose of the office is 
now, with one firm informing their London staff that they 
will never go back to their current office.

Against this backdrop, we consider how professional 
services firms might be working in the not-too-distant 
future and what the challenges may be, with commentary 
from an IT expert in professional practices and also a 
workplace mental health consultant.

 Jamie Lane 
Partner

Introduction
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What is an office for?

For	most	professional	services	firms,	
the	most	expensive	cost	to	the	
practice	will	be	the	staff	delivering	
the	services	to	clients,	followed	by	
property	costs.	We	are	now	heading	
into	what	is	likely	to	be	a	painful	
recession	and	many	firms	may	be	
considering	whether	the	office	
spaces	that	have	lain	empty	for	the	
past	few	months	are	really	serving	
the	purpose	for	which	they	were	
originally	intended.

www.saffery.com
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Add to this the other costs in running an office, and now 
the planning required to get people back into the building 
(this in itself is a major challenge) then there is good 
opportunity to stand back and consider what the office is 
for.

A hub
The office is a hub: an area that brings all the different 
skill sets we possess across our organisation together. 
You could also describe it as what provides the ‘goodwill’ 
for the practice. Without this hub environment, how do 
you create that goodwill of a group of people all coming 
together sharing common values to service clients?

Offices were also where all the IT systems were. 
Traditionally, there would be a server room, desktop 
computers, multiple screens, video conferencing 
equipment and printers. If you weren’t in the office then 
you had no access to any of these things and therefore 
doing your job was difficult. The reality is now that 
most practices, if not all, operate from laptops and have 
increasingly moved their systems to a cloud environment. 
Even those firms that were previously somewhat behind 
the curve in embracing the need to work remotely have 
appreciated the need to at least accelerate their journey 
towards agile working.

A meeting space
The most obvious use of the office space is for meetings. 
Now meetings can be for internal or external people, 
clients, colleagues from other offices, also event spaces. 
We are used to having people come to our offices for 
meetings but also many firms will use their space for 
hosting events and seminars if the space allows. However, 
we could already see before Covid-19 came along that the 
use of meeting space was reducing. People were going out 
to visit clients at their premises more and doing more by 
video conferencing (which avoided all that time-consuming 
travel). 

In terms of cost to the business, meeting space is probably 
the most expensive given the time it is occupied for and so 
we should be asking whether it really is needed. How many 
times have we found ourselves sitting on a train at 6:00am 
to attend a meeting that, in hindsight, could have been 
hosted just as effectively via video?

Storage
Even in 2020, a particular issue for professional services 
firms is the amount of space occupied by files, both 
current and old. And if offices don’t store those files, it is 
guaranteed that there is a high cost relating to space at an 
archiving company. Why? Despite most firms having the 
capability to be ‘paper-free’ for some time, the Coronavirus 
pandemic has forced the issue and accelerated the 
requirement for firms to ditch the paper. This also means 
another overhead can go – printers! From a confidentiality 
and risk point of view, the fewer people carrying briefcases 
of printed, highly sensitive data, the better.

A geographical footprint
Client attraction and retention will often be one of the 
things at the top of the list for the successful professional 
services firm. However, as professionals we attach a lot 
of weight to geography. There are numerous examples 
around the UK where you could be 20 miles from your 
office and if you don’t have the local post code on your 
business card then you don’t stand a chance of winning 
the work. Offices have defined our marketing and client 
attraction strategies, which means that we are always 
constrained by the success or not of the local economy 
and the type of work available. 

A recruitment footprint
Following closely to the geographical footprint, we also 
recruit locally in the majority of cases. We have spent 
10 years post-credit crunch engaged in a war for talent, 
where we are severely constrained by geography. People 
were expected to be in the office daily and therefore they 
needed to live in a commutable distance from the office. If 
the only interaction you have with colleagues and clients is 
‘virtual’ then the recruitment pool opens up considerably. 
How quickly, or how permanently, this change in view will 
become remains to be seen, but the opportunities may be 
difficult to ignore.
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When	thinking	about	the	future	
working	practices	of	the	professional	
services	business,	we	will	all	agree	
that	client	service	and	putting	the	
needs	of	our	clients	first	should	
be	at	the	top	of	the	list.	But	not	
going	to	the	office	these	past	few	
months	has	gone	quite	well	for	
most	organisations.	We	exist	for	our	
clients;	if	we	didn’t	have	them	then	
we	wouldn’t	have	a	business.	So,	
every	leader	should	be	considering	
what	the	benefit	has	been	of	
communicating	with	clients	(or	
perhaps	not	communicating	with	
them)	in	a	virtual	environment.	Has	
it	made	relationships	stronger	or	
weaker,	and	how	will	this	work	once	
Coronavirus	is	a	thing	of	the	past	
and	we	can	all	shake	hands	again.

As professional practices, we all know that offering a clear, 
empathic voice during times of turmoil can leave a lasting 
impression in the minds of our clients and potential clients, 
but we also need to consider our staff. One of the greatest 
concerns throughout this pandemic has been the toll on 
mental health in the UK. But when considering our staff, 
we need to do this from the perspective of working in an 
environment where the kids go to school every day and 
we are able to socialise with our friends and family. This 
environment is very different to our current challenges 
of not going to the office every day, trying to work, home 
school, not see any family or friends and try to fit in some 
exercise!

If we assume that we never go back to a full-time office 
environment, what should we be considering? Do we lose 
offices altogether? Do we have fewer offices? Do we have 
the same number, but smaller offices? What IT support 
do we need? How will we recruit in the future? Will one 
person’s preferred way of working in the ‘new normal’ be 
the same for another, or do we risk forcing change simply 
for the sake of being progressive? We touch on some of 
these below.

Do we need an office in the future?
Office space is expensive. Not only is leasing the space 
expensive, you have fit-out costs, utility costs as well as 
the running costs associated with keeping an office open. 

As an example, taking one Magic Circle law firm, their 
operating lease costs and depreciation charge in one year 
was £81.1 million; a total of £32,000 per employee. Whilst 
this analysis is generalised, it demonstrates how expensive 
office space and associated costs can be.

Many professional practices have been seeking the 
golden egg when considering how they improve margins 
combined with a downward pressure on fees. This 
downward pressure has been exacerbated by an upward 
pressure on staff costs as talent retention became a core 
theme of the 2010s and, as any survey out there will 
tell you, attracting and retaining good quality staff is the 
primary concern for most managing partners.

Given the significant costs involved, it is easy to imagine 
that some firms will let leases expire. Large working spaces 
will no longer be needed. The typical flagship approach to 
office spaces may be a thing of the past. But is it the end 
of the office environment altogether?

What does the future look like?

www.saffery.com
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The reality is that many firms will still see the office as a 
core way of defining themselves, and therefore will want 
to have some space to be able to meet clients, bring teams 
together and provide a geographical or market focus to 
what they do. It may be incredibly brave to ditch them 
altogether. However, some firms, especially where they 
have offices closely located, may decide that it is easy 
to combine several offices into one, and maintain that 
geographical focus. Also, when considering the typical 
‘high street’ firm, how does the business model need to 
‘pivot’ to move away from the requirement for significant 
footfall if the high street is going to change forever.

We can imagine a future where workforces will work from 
home on a semi full-time basis. The office space will no 
longer be rows upon rows of desks, but perhaps an open 
plan flexible space where people can meet, either with 
colleagues or with clients. The footprint of these offices 
may be much smaller and require limited support from 
non-fee earning staff.

We will explore some of the challenges of this approach, as 
well as some of the opportunities below.

Workforce recruitment and retention
Many firms recruit from a defined pool of people in the 
geographic locality. In cities, this has a significant impact 
on many socio-economic factors such as house prices and 
quality of life. For instance, London-based workers will 
find that the premium they are paid over their regional 
counterparts doesn’t go very far when house prices and 
travel costs are considered.

So, there is a great opportunity here, both for employers 
and employees. For employers they will finally be able to 
consider the following: 

 The reality is that many firms 
will still see the office as a core 
way of defining themselves, 
and therefore will want to have 
some space to be able to meet 
clients, bring teams together and 
provide a geographical or market 
focus to what they do.  
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 y Recruiting from anywhere – you won’t be constrained 
by the home to work distance.

 y Happier employees – managed carefully, morale may 
be higher where employees are not commuting or 
missing out on family time.

 y Carbon footprint – with no commutes or little business 
travel, the carbon footprint of your firm and your 
workforce reduces drastically.

 y Greater communication – the Coronavirus lockdown 
appears, in many cases, to have resulted in better 
rather than worse communication channels. 

 
And what about the employees?

 y You live where you are happiest – you aren’t confined 
to a proximity from the office. You may still need to go 
into the office every now and again, but that may be 
manageable if it is two or three times a month.

 y Environmentally, you have a lower impact due to no or 
very few commutes. 

 y Your real take home pay may be far higher – travel 
costs are post-tax costs, which can seriously reduce 
your remaining pay.

 y Better work life balance – you may find that you 
are happier because you are around at home more. 
However, we should bear in mind that, for some 
employees, working every day in the middle of the City 
was what attracted them to a firm in the first place.

 y One of the potential negatives is the physical 
workspace we have at home – not all of us have home 
offices that we can retreat to, and may have young 
families that are less considerate to the need for you to 
have a Zoom call.

The facility costs
With maintaining profitability and cash flow taking one 
of the top spots for most managing partners, it goes 
without saying that being able to reduce your rent and 
infrastructure cost should be an easy win. 

Exiting leases may have a short-term cash flow and 
profitability consequence, but the rent saved on reducing 
the total square footage of space occupied by a firm should 
be a clear winner when considering all of the associated 
costs.

There are lots of other costs associated with office 
space that won’t necessarily be required going forward. 

Photocopiers, canteen costs, utilities etc. Energy costs for 
businesses have reduced drastically across the country as 
demand dropped when offices were vacated. 

Kitting out the working from home 
generation
One of the immediate concerns when firms moved to work 
entirely from home was ensuring that all staff had the right 
equipment to do their job. Management teams will need 
to consider their responsibilities in relation to providing 
equipment, especially the health and safety aspects.

Given that not everyone will have the right workspace 
within their own home, there may be a need for flexible 
workspaces located near residential areas rather than in 
town centres.

There are a number of tax reliefs available to employees 
for home working, but government tax policy may need to 
change further to reflect changing working practices.

Business development
This may be one of the surprisingly challenging areas to 
move to a truly virtual environment. Whilst marketing your 
firm can be achieved through virtual environments such 
as webinars, how do you truly establish a relationship with 
potential clients if you only meet virtually? 

Whilst video conferencing software provides an effective 
and time-efficient way to catch up with your network, 
how effective is it in comparison to meeting someone for 
coffee? Many professionals will miss the social interaction 
of meeting people face-to-face. Do we move to far 
fewer physical marketing and networking events, and 
instead focus on virtual content and thought leadership? 
Generationally, the renewed focus on family and work life 
balance has gradually changed networking to more high 
intensity, low time commitment events, therefore this may 
just continue the trend.

The reality is that firms will need to consider a more 
‘mixed’ approach than may have been the case pre-
Coronavirus. It is likely that there will always be a core of 
content delivered through a webinar format with more 
social interactive events (drinks parties etc) being the only 
physical events in the calendar. 

When considering the office of the future, perhaps there 
is a way to ensure that the space can be used for physical 
events too. 

www.saffery.com
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The IT environment
IT professionals across the UK have probably been VIPs 
for the past few months in many organisations. Not 
only have they had to deal with the usual daily IT issues, 
but they have had to ready the firm’s systems to allow 
the whole workforce to work remotely. Add to this the 
complexities involved in physical workspace management 
for employees, it is easy to see why the IT partner has 
been in high demand. 

IT has been a high investment area in recent years, 
as technology impacts the way professional practices 
deliver their services. This has been particularly true of 

accountancy and law. But practices have needed to make 
this investment on top of running the traditional office 
environment and perhaps this potential stepped change in 
approach will free up much resource to ensure practices 
are future fit.

The requirement, or even necessity, to migrate core 
operations to a cloud based infrastructure appears to 
be more important than ever. Practices will move away 
from ‘owning’ hardware to a ‘service’ or ‘rental’ model, the 
same way that professional practices once owned their 
properties and now most lease it. 
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Brand and perception
There is something inevitably uncomfortable about not 
having an office to return to. Historically, it has felt as 
though we are defined by our environment. How do you 
create the sense of team when you are not working in 
one place? This then drives how you establish culture 
and brand identity. What are the shared values you 
have that mark you out against your competition? An 
office’s function may change from workspace to drop-
in collaboration space. It will be needed to bind people 
together in a way that video calling cannot do very easily. 
This, in turn, will help define what your practice stands for 
and your collective values. It is hard to see how technology 
can replicate this, but we may well see a sharp reduction in 
the number of satellite or smaller branch offices. 

The human element
At the core of all of this potential change, and the most 
important element of all professional practices in any 
sector, is the human one. We sell people’s time and 
expertise and we sell it to other people. Whatever 
medium we use to bring our people together will need 
to be cognisant of the fact that humans are sociable 
creatures. Whilst there are many people that will see 
lots of advantages of working from home on a semi full-
time basis, there may be many other people who crave 
that interaction that is difficult to achieve in a virtual 
environment. 

We are all different, and so any innovation needs to 
appreciate that some of us will embrace change more than 
others. 

 IT professionals across the 
UK have probably been VIPs for 
the past few months in many 
organisations. Not only have 
they had to deal with the usual 
daily IT issues, but they have 
had to ready the firm’s systems 
to allow the whole workforce to 
work remotely.  

www.saffery.com
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The end of the office?

When the UK first went into lockdown, one of the 
key headlines was the toll on mental wellbeing. With 
Mental Health Awareness Week happening whilst 
most professionals are constrained to working from 
home, there is a greater emphasis on what firms need 
to do to take care of their people, and operating in 
a virtual/working from home environment may have 
significant impacts that would need to be managed 
very closely. 

Conclusion
This report has focused quite heavily on a scenario 
where professional practices reduce their office 
footprint and move to a more ‘default’ working at 
home stance. There are many options out there and 
hybrids. But competition is fierce at a time where 
there will be greater supply of resource for a period, 
therefore firms need to be thinking proactively about 
how they can work more efficiently and allocate 
resources to the most productive parts of the business 
and the future use of office space will be high on the 
list of priorities.

The	role	of	technology
Technology such as cloud solutions are enablers for 
a digital workforce. The IT tools and solutions should 
include:

 y Collaboration

 y Unified communications

 y Productivity

 y Knowledge, learning and development

 y Regulatory compliance and governance

Each of the above will be specific to the industry of the 
firm.

The selection of tools and solutions available will need 
to bridge the gap as to how administrative support is 
provided, eg speech recognition. Processes used in the 
firm should be digitised to remove the need for paper, 
solutions such as electronic forms and workflows that 
can replace the completion of paper forms being passed 
through the internal post. Efficiency should be an objective 
of the tools and solutions, eg document comparison and 
digital signatures.

In the background there will still be a requirement 
for services such as security, software patching, data 
management and the ability to provide remote support.

A change in how administrative support is provided will 
necessitate a workforce whose working practises embed 
requirements such as information security.

Julie Berry is the IT Partner at Saffery Champness
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As	the	country	begins	to	unlock	
some	of	its	restrictions	and	we	start	
to	experience	life	in	a	new	way,	we	
are	presented	with	an	extraordinary	
opportunity	for	businesses	to	
embrace	employee	wellbeing	like	
never	before	and	design	a	new	
future	of	work.
Before the Coronavirus pandemic, employee wellbeing, 
particularly mental health, was starting to be taken more 
seriously in the boardroom but it was not normal practise 
for it to be front and centre of a business’s strategy. This 
pandemic has accelerated the importance of employee 
wellbeing by many years and has fast-forwarded the 
implementation of policies and programmes. The 
businesses who already had a robust, flexible and 
preventative wellbeing strategy in place prior to Covid-19 
have reaped the benefits of being ahead of the game and it 
has exposed those who are conversely having to react only 
now. Many businesses are now playing catch-up, realising 
that caring about and supporting an employee’s wellbeing 
is not just the right thing to do but it is imperative to help 
them live at their best and therefore perform at their best 
in a sustainable way. 

Stress was a massive problem in the workplace before 
Covid-19. In fact, just over a year ago the World Health 
Organisation officially listed ‘burnout’ as a disease. 
Former rigid ways of working with old-fashioned cultural 
legacies have needed disrupting for a long time and 
we know this is the case because we have seen record 
levels of presenteeism, stress, depression and burnout 
pre-Coronavirus. These factors alone are responsible for 
57% of lost working days (Global Wellness Institute) and 
we have the least engaged workforce we have seen in 
years. Add this to the current situation, where employees 
have been thrust into a full-time working from home 
scenario with no preparation or certainty, which has only 
heightened this stress and put further pressure on people’s 
wellbeing. The downsides of the current situation include 
lack of social interaction, obscene screen times, blurring 
of home and work, lack of physical movement, loss of 
boundaries around the working day, home schooling and 
caring – the list goes on. The knock-on effect this has had 
on people’s physical and mental wellbeing is enormous and 
it has undoubtedly affected people’s performance at work.

Ultimately, every employee will have unique needs and so 
there is no ‘one size fits all’ solution when looking at how 
we design the future of work. This is the chance to develop 

Employee wellness

Jen Christie founded Rise Well, a Wellbeing and Happiness 
Consultancy with the sole purpose of transforming business 
cultures to create healthy and happy employees  
www.rise-well.co.uk
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and embed wellbeing at an individual and company 
level across all elements of the employee experience to 
transform their lives and therefore your business. The 
first thing businesses need to do is talk to their employees 
and better understand how people are feeling, what they 
are thinking and what their fears are. Real-time insights 
should be used regularly to shape wellbeing policies and 
programmes as well as the design and organisation of 
businesses.

I do not believe office working should or will disappear 
completely. We spend a third of our lives working, and we 
can use this huge amount of time to really make a positive 
difference to people’s lives. Research consistently says the 

sweet spot for the number of days people should work 
from home for optimal wellbeing and performance is two 
days per week, but of course this will vary from person to 
person. 

As with all aspects of life and nature, we need balance 
as much as possible to thrive. Rising at the crack of dawn 
every day, cramming yourself onto the commuter train, 
working from the office five days per week, not taking a 
lunch break and bending over backwards to get home in 
time to see your family is not conducive to health and high 
performance. However, getting up and diving straight into 
virtual meetings for 12 hours with no breaks five days per 
week with no movement or social interaction is equally 

 Rising at the crack of dawn 
every day, cramming yourself 
onto the commuter train, 
working from the office five 
days per week, not taking a 
lunch break and bending over 
backwards to get home in 
time to see your family is not 
conducive to health and high 
performance. 
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unhealthy. We each need to find what works for us. 

We are social creatures and we thrive on connection 
(physically and emotionally) and we crave a sense of 
belonging and purpose. For many people, going to work 
provides this connection and sense of purpose. The 
physical time spent apart from colleagues during lockdown 
has made many people realise how much they value their 
social interactions at work and therefore this element of 
social wellbeing must be developed back in the office and 
virtually. 

Social initiatives, both physical and virtual, will be integral 
to the future of work (think virtual coffee clubs, Strava 
running clubs and early finish summer drinks). A network 
of wellbeing champions or advocates in each office will 
become paramount, to check on people who could 
be struggling and have conversations beyond normal 
operational work chat.

Internal communication both written and verbal, must be 
on point. Unclear instructions, ambiguity and inconsistent 
communications will cause a lot of emotional stress 
on an employee. On the contrary, clear, considered 
and meaningful communication from the business, 
your manager and leadership can actually bind your 
organisation’s connection and act as an incredibly strong 
tool for social connection and a feeling of safety.

As a WELL Building Standard Accredited professional, 
I believe the physical office environment will come 
increasingly under the spotlight. If you are going to travel 
on public transport or drive miles to go the office during 
these uncertain times, you are going to want to have 
a great experience whilst you are there. You are going 
to want spaces for focused work AND collaboration 
(otherwise you could have stayed at home), you are going 
to want to know the air quality and cleanliness of the 
building is exceptional, there is access to healthy food 
and filtered water, lighting is optimised, comfort has been 
considered (temperature, noise etc), that the ability to 
exercise has been made convenient and that you will 
have access to things which maximise your mental health 
(aesthetics, meditation & contemplation rooms, in-house 
coaching clinics).

Clearly, adaptations will need to happen. The practise of 
complying with new safety processes, including things 
like wearing masks, anti-bacterial stations, temperature 
checks and Covid-19 tests, for example, will become as 
normal as making your morning cup of tea in the kitchen 
before you log on. Work stations will need to be re-
configured to maintain social distancing, start and finish 
times will need to be staggered and people will need to 
be given the option to work from home with a fair and 
smart rotation system if over-subscribed. But overall, I 
think this pandemic has shaken up a world that needed 
shaking. Trust from managers for employees to work from 
home was needed, compassion from businesses about an 
employee’s individual circumstances or preferences was 
required and an overwhelming sense of being cared for by 
your employer was always everything, creating physical 
and psychological safety, which is more important now 
than ever.

Jen Christie

 For many people, going to 
work provides this connection 
and sense of purpose.  The 
physical time spent apart from 
colleagues during lockdown 
has made many people realise 
how much they value their 
social community at work and 
therefore this element of social 
wellbeing must be developed 
back in the office and  
virtually.  

www.saffery.com
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Working with Saffery Champness

Selecting	the	right	professional	adviser	to	help	you	meet	your	
aspirations	is	never	easy,	but	at	Saffery	Champness	you	can	be	
sure	of	the	highest	quality	of	service	delivered	by	genuine	market	
specialists.
Ours is a uniquely personal and proactive service. You can 
expect your Saffery Champness partner to be the focal 
point of our relationship with you, co-ordinating all of the 
advice and services we provide, whether in the UK or 
overseas.

But you’ll also get to know our wider team, of whom we 
are justifiably proud. As one of Britain’s Top Employers and 
an accredited Investor in People, we have some of the best 
people in the business.  

Technical excellence, a commitment to the highest levels of 
client service, a culture of continuous learning and a focus 
on very specific market sectors is the reason why 90% of 
our clients would recommend us and over three quarters 
believe our service provides them with value for money.

Our distinctive culture and our relationships with clients 
are underpinned by our four key values:

Enthusiastic 
We go the extra mile to deliver or exceed client 
expectations.

Collegiate 
We work as a team, sharing knowledge and ideas, 
while supporting each other in a spirit of partnership.

Excellence 
We take pride in achieving the highest quality across 
all areas of our professional life.

Integrity 
We deliver what we promise and always do the right 
thing.

13th We are one of the 
largest accountancy 
firms in the UK  
(by fee income)

Our team 
comprises 81 

partners and over 
700 staff across 

our mainland 
offices

est.1855
We’ve provided our clients with 
outstanding service for over 160 years,  
so our heritage is very important to us

www.saffery.com



Saffery	Champness	is	a	member	of	the	Nexia	International	network,	the	
ninth	largest	global	network	of	accounting	and	consulting	firms.	Through	this	
membership,	our	clients	also	have	access	to	high	quality	accounting	and	tax	
specialists	in	over	122	countries	worldwide.

The Nexia network brings together like-minded, 
trusted professional firms, providing expert advice in all 
commercial and private aspects of wealth origination, 
wealth management and wealth transfer and distribution. 
The network extends to over 250 member firms and has a 
combined fee income of US$4.3 billion (2019).

Because the Nexia network enables us to link seamlessly 
with the very best advisers in countries across the world, 
the experience our clients receive is efficient and joined up 
at all times. One of the major advantages for our clients 
is that the advice they receive from Nexia members is 
co-ordinated through a single point of contact – their 
relationship partner at Saffery Champness.

Local expertise, global reach
Working together, Nexia International member firms 
provide:

 y Local expertise and connections in all the right places 
around the world. 

 y Seamless advice from people who are used to working 
together. 

 y Cost-effective services designed to meet all your 
business and financial needs. 

 y Consistent quality and service excellence wherever you 
do business. 

 y A proven track record. 

For further information on Nexia International and its 
services, please visit www.nexia.com.
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Nexia International

We operate from nine UK 
mainland offices and five 

international offices

As a member of Nexia International,  
we work seamlessly with the very best 
advisers in over 122 countries across  
the world
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Contact us

Bournemouth 
Midland	House,	
2	Poole	Road,	
Bournemouth	BH2	5QY	
+44	(0)1202	204744

Bristol 
St	Catherine’s	Court,	
Berkeley	Place,	
Clifton,	Bristol	BS8	1BQ	
+44	(0)117	915	1617

Dubai 
812-A,	Level	8,	Liberty	House,		
DIFC,	Dubai,	United	Arab	Emirates	
+971	(0)54	721	3888

Dublin 
99	St	Stephen’s	Green,		
Dublin	2,	D02	V278,	Ireland	
+353	(0)	1	525	5440

Edinburgh 
Edinburgh	Quay,	
133	Fountainbridge,	
Edinburgh	EH3	9BA	
+44	(0)131	221	2777

Geneva 
Boulevard	Georges-Favon	18,	
1204	Geneva,	
Switzerland	
+41	(0)22	319	0970

Guernsey 
PO	Box	141,	La	Tonnelle	House,	
Les	Banques,	St	Sampson,		
Guernsey	GY1	3HS	
+44	(0)1481	721374

Harrogate 
Mitre	House,	North	Park	Road,	
Harrogate	HG1	5RX	
+44	(0)1423	568012

High Wycombe 
St	John’s	Court,		
Easton	Street,	
High	Wycombe	HP11	1JX	
+44	(0)1494	464666

Inverness 
Kintail	House,	
Beechwood	Park,	
Inverness	IV2	3BW	
+44	(0)1463	246300

London 
71	Queen	Victoria	Street,	
London	EC4V	4BE	
+44	(0)20	7841	4000

Manchester 
City	Tower,	Piccadilly	Plaza,	
Manchester	M1	4BT	
+44	(0)161	200	8383

Peterborough 
Unex	House,	
Bourges	Boulevard,	
Peterborough	PE1	1NG	
+44	(0)1733	353300

Zurich 
Olgastrasse	10,	
8001	Zurich,	
Switzerland	
+41	(0)43	343	9328	 
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